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Commercial Space Promotion Design and Visual Communication Strategy from the
Perspective of Experience Economy——A Case Study of "Smart Play Space" in
Jingbei Great World
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Abstract

In the era of experience economy, traditional department stores face the dilemma of losing young consumers.
Taking the 5F "Zhizhi Space" (VR/Gaming Experience Zone) of Jingbei Mall as the research object, this paper
proposes an "Experience-Visual-Communication" (EVC) three-dimensional integrated promotion design
framework. The Experience layer creates an immersive atmosphere with tech-blue and neon-purple, implanting
gamification mechanisms such as check-in points and timed challenges. The Visual layer employs a VR headset-
gamepad fusion symbol as the visual hammer to construct a brand VI and comprehensive material system.
The Communication layer leverages social media photo spots, UGC topics, and member referral programs to
amplify communication effects. The SF arrival rate is expected to increase from 13% to over 25%, validating the

effectiveness of the EVC framework.
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